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SITUATION 

More and more two-wheelers are on the streets 

Compared to cars, two-wheelers are less stable, less visible 

and offer less protection to the driver 

Wearing a helmet is the single most effective way of reducing 

head injuries and fatalities of two-wheelers drivers  

Youngsters are more likely to take risks  and not wearing helmet 

(tendency, peer pressure, not matching with style…) 

Particularly in cities, they offer a solution to increasing traffic 

Europa 

WHO 

Practical and fun…but vulnerable 



STATISTICS 

It means that they account for some 19% of all road fatalities but 

only 1% of road user 

1 in 3 victims among PTW users is under 25 

From 2001 to 2007, the number of motorcycles on European 

roads increased 34% 

Europa 

THINK 

In 2008 for example, at least 6 800 riders were killed 

Middle-aged riders have higher accident rates than car drivers of 

the same age 



STATISTICS 

30 motorcyclists are killed or injured every day at junctions 

Motorcyclists are 35 times more likely to be killed in a road 

traffic accident than car drivers 

THINK 

WHO 

They are more motorcyclists killed in the countryside and by daytime 

Wearing a helmet reduces the risk of severity injury by 72% and the 

risk of death by 39% 

With appropriate laws, the rate of helmet use may exceed 90% 



RISKS 

Not wearing a helmet increases: 

Risk of head injury 

Severity of head injuries 

Likelihood of dying from head injury 

Likelihood of long-term disability 



EUROPE 

WHO (2013) 

90% have a law that applies 

to all riders 

Effective enforcement in 

46% of EU countries 

Comprehensive 

motorcycle helmet law = 

All riders, all roads, all 

engine types + helmet 

standard 



ACTIONS 

WHO (2013) 

Strategies to increase helmet use: 

Compulsory laws 

Helmet distribution for 14y-25y (in schools, universities, via 

contests, soccer games, etc.) 

Introduce helmet standard (to raise quality) 

Helmet public awareness campaign 



CAMPAIGNS 

EYFRS 

www.securite-routiere.gouv.fr 

“2-wheeler must be 2x more 

focused”  



CAMPAIGNS 

City VS 

countryside 

BPA, Swiss cycling, ATE 

www.securite-routiere.gouv.fr 

“It’s even better with a helmet” 

(Swiss campaign) 

We see dangers in city but the biggest danger in moto is 

to believe that there is none (countryside) 



TORES PONT 

The police of Debrecen developed in 2012 an educational 

project called "Crash Course”  aiming at high schools students, 

about traffic accident prevention 

The "Crash Course” = reuniting a policeman, a firefighter, an 

ambulance man, a member of a Victim's Rights Association (a 

victim or a family member of a victim) and a coroner 

Pictures and videos of accidents are integrated in the 

presentations in order to enhance the emotional response  

Different theatrical elements (desires written on a balloon, 

personal questions, etc.) make the message more 

consumable and transmittable.  



TORES PONT 

Opportunity to 

create discussions 

with policemen and 

youngsters 

Proximity 

Credibility 



The aim of the project is for young people to be able to: 

1. Work out possibilities to avoid accidents 

2. Have a better ability to recognize risky situations  
    and to use this knowledge 

3. Have a realistic evaluation of accidents 

4. Recognize the age specific risks of accidents and learn from 
    other's mistakes 

5. Have appropriate reactions to other's risky behavior 

6. Stand up to their peers with confidence to order them to 
    discontinue their dangerous behavior 

Aim = to deliver personal experience and to bring out strong 

emotions from young people 

TORES PONT 



Results: 

Two years after the launch of the program, the number of fatal 

accidents dropped by 50%, while in surrounding counties they 

only managed to achieve mild reductions 

They achieved way more with this performance based on 

personal contact, than for example a big media campaign  
 

TORES PONT 



A road and civic education track dedicated to learning the two-

wheeler, forming more than 1,000 college students a year at 

road safety 

Unique center in Europe (Near Lyon, France) 

Created with the assistance of the Department, the Federation of 

Motorcyclists club of the National Police  

Two sessions of 2h30 on two different days 

PERCIGÔNES 



Polices Forces = public safety, public order but at Percigônes they 

are also educators 

Being a policemen allows you to talk about road safety and to have 

an impact on youth 

Here Polices Forces are meeting youth outside any inspection or 

identity check 

Aim: Give youth the knowledge of what is road safety 

Give them the opportunity to develop a relationship 

of trust with Police Forces 

PERCIGÔNES 



NEW CAMPAIGN 

Target: 14-18y 

Work with motorcycles organizations (such as FEMA) and 

police forces 

Customize helmets? 

Sponsors to distribute helmets 

Let’s be attractive! 

Educate on helmet use & highlight the importance of 

practicing/training 

Contest to win helmets (drawing contest?) 

Use the Egg helmet tool 



TIPS 

Make sure you: 

Look  Expect the unexpected 

React  Think ahead and give yourself time to react 

Stay in control  Adapt your speed to the conditions 

Enhance your skills With qualified trainers 

“The best ride is a controlled ride, where you 

can enjoy a smooth and safe journey” 
THINK 



TIPS 

Be bright, be seen!  

Cover up! 

IBSR 



Good luck! 

Don’t forget your helmet! 
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